have explored how to spread the technologies. In e-commerce, social commerce has been introduced recently and attempts to understand social commerce have proposed diverse research models. This study proposed a hypothetical model which integrates technology readiness(TR), technology acceptance model(TAM), and theory of planned behavior(TPB). Through PLS path modeling, we found that every hypothesis except social norm-intention path alone proved significant. This result means that integrated model is useful to understand the adoption of new ICTs including social commerce. Finally, based on the findings, suggestions for future research were discussed.
Introduction
Whenever new information communication technology(ICT) has been introduced, researchers and practitioners have considered how to diffuse the technology. Researchers have tested diverse theories or models to figure out more explanatory theories or variables. In e-commerce, many studies have striven to figure out powerful theories or models. Accordingly, the integrated models, based on theory of reasoned action(TRA) [1] , theory of planed behavior(TPB) [2] , or technology acceptance model(TAM) [3, 4, 5, 6] , have been applied to studies regarding e-commerce. 
Literature Review and Hypotheses

Technology Readiness
TR has focused on an individual's personality traits, whereas TPB or TAM have focused on cognitive dimensions on inspecting the determinants of new technology usage [7] . The origin of TR is derived from Rogers(1995) [8] . [7, 11] . According to a previous study [12] and PU [15, 16] . Moreover, despite the availability for identifying influential factors on people's technology acceptance and usage, TAM cannot fully describe why people adopt a particular technology [16, 17] .
Accordingly this study suggests an integral model that emerge TAM with TR and TPB.
Since Davis(1989) , the studies employing TAM have verified that PEOU influences PU and attitude(AT), and then, PU influences AT and intention to use(INT) [14] . Accordingly this study set forth the following hypotheses:
H4. PEOU will have a positive effect on PU.
H5. PEOU will have a positive effect on AT.
H6. PU will have a positive effect on AT.
H7. PU will have a positive effect on INT.
Theory of Planned Behavior
TPB is appreciated a well-established general theory of social psychology, which says that specific salient beliefs affect behavioral intentions and subsequent behavior [18] . Fishbein and Ajzen(1975) modified the theory of reasoned action (TRA) into TPB for explaining conditions where people do not have full control over the situation [19, 20] . TPB consists of three perceptual constructs which three type of beliefs affect: H9. PBC will have a positive effect on INT.
H10. SN will have a positive effect on INT.
[ Fig. 1 
] Proposed Research Model
The following [ Fig. 1 [3] , this study employed PLS path modeling method. SEM emphasizes sample size; but PLS path modeling is free form it. In addition, PLS path modeling is appropriate for small sample size study [3, 23] . The sample size in PLS path modeling should be 10 times more than the number of the item of the most complex construct [23, 24] . PLS path modeling is a proper method for exploratory study [3, 23, 24] because it has availability to examine a new model or theory [23] . Therefore, because social commerce is the latest issue in e-commerce and is not enough robust theoretical models, this study used PLS path modeling via SmartPLS 2.0 M3 package [25] .
Findings 4.1 Reliability and Validity of Measurement Scale
To examine the reliability and validity of measurement scales, we executed PLS Algorithm on Calculate tap of SmartPLS package and had Cronbach's Alpha(α) and composite reliability. The overview of PLS quality criteria appears in Table 3 . In <Table 3>, each composite reliability is greater than the minimum criteria, 0.7; consequently, the reliability of measurement scales is appropriate for analysis. In addition, every Cronbach's α of constructs is greater than 0.6, the minimum criterion, and indicates reliable values.
To test construct validity of the measurement model, this study employed convergent and discriminant validity [26] . For convergent validity, this study estimates AVE(Average Variance Extracted); and then, convergent validity is valid when AVE is greater than 0.5 [22, 27] . In <Table 3>, every AVE is greater than 0.5; consequently, this study achieves the criterion.
A injunctive norm [34] .
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